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MEETING NOTES
&/4/98

Meeting called to order and opened
in due form by Fresident Art Faclini
Jr.

Editor-Larry Tischbhein requested
permission to put two page ad in
newsletter for his daughter Ellen
wha has been printing our newsletier
for us for a few years at no cost to
the club, ad will be self
explanatory as to what she does for
& living. MNotion by Rich Kehn and
John Douglas giving editor
permission to put ad in our nexit
newsletter. Motion carried.

After discussion, motion was made
and seconded to hold annual picnic
this year on Sunday July Zéth at
Lake Nockamixan from 12.00 noon
until???. Motion carried. Picnic
will be held at same part of park as
last year, first entrance after you
turn off of Route 412.

Srt dempood & veiry good game called
221 Raker Street all about London
and Sherlock Holmes.

VF Jon Mordosky checked out a8 lot of
Atari Equipment that Faul Moatr
trought into see Iif It was still in
working arger and it turned out that
& lot of it was Iin operating orader.

Rich Kehn our treasurer reported
that the treasury is still in very
good shape. '

John Douglias brought in anather
bunch of Atari magazines for
whomever wished to take them along
home with them. Thanks John.

That is all the meeting notes for
this time. :

Recording Secretary
Larry Tischbein
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“Call in the
EXPERT!”

When you need unquestionable authority
and delightful commentary in the
collectibles field, you need

Ellen T. Schroy

“If only those antiques
could talk.”

They can — delightful and entertaining stories
of the way we lived and the possessions we
cherished. The past comes alive through the
expertise of Ellen T. Schroy, one of the most
respected authorities on collectibles in the coun-

try.

- Ellen has edited six major works in the
“““ . collectibles field, most of which have already
been printed in numerous editions. She is
currently a collectibles columnist for Warman'’s
Today's Collector, where she covers a wide vari-
ety of topics every month. Before that she held
the prestigious position of Director of Research
and Publications at Rinker Enterprises.

Wozrks by Ellen T. Schroy

¢+ Editor of: Warman's Antiques And Their Prices, Warman's
Antiques And Collectibles Price Guide, Warman's American &
Collectibles, Warman's Glass, Warman's Pattern Glass,
Warman's Depression Glass

As a former faculty member of both the
Institute for the Study of Antiques and
Collectibles and the Antiques and Collectibles
Information Service Nuts & Bolts Program, Ellen
has extensive lecturing experience, and has
served in several appraisal clinics for both
private and public organizations.

¢ Articles: Antique Journal, American Country Collectibles,
Country Accents, West Coast Peddler and Victorian Country
Accents.

In addition to her numerous editorial and
consulting responsibilities, Ellen also serves as
Director of one of the oldest private libraries in
the Commonwealth of Pennsylvania, Chair
Person of the Board of the Richmond Library
Company, founded in 1795.

Appearances: Home Matters on the Discovery Channel
as well as numerous radio shows across the country.

+}» Bffiliations: National American Glass Club, Ltd., Early
American Pattern Glass Society, National Depression Glass
Assocdiation, the Whimsey Collectors Club and the
Quakertown Historical Society.

Antiques DO talk. So get the full story —
the charm, history and value — from the
very best — Ellen T. Schroy

Order Today )

the bzbles
of great
collecting
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Collect ONLY the Best... |

( Get the Warman
Advantage today!

Each of Ellen’s books in this series features
detailed histories, manufacturers, geographic
directories, identification marks, club informa-
tion, reproduction alerts, references, periodi-

cals and all the vital information you need

for serious collecting.

Warman's Antiques & Collectibles
Price Guide, 32nd Edition — long - : b

v’ o . ) A FULLC RS TRATED PRIZE LUIDE TO MORE THAN 300
considered the definitive general price AN 0 guemicA L Tt
guide to antiques and collectibles, - | TSCHBEN SE
you'll have more than 5,000 collecting | 6%« Saficover + 368 pages
categories and 50,000 priced items to I e YR S
explore. Get great adivce on collecting,
8 1/2 x 11 » Softcover » 320 * 650 b/w ph 4
-32xcolorplfot<c32 'QWJEWZP'agSEZSZ.SS'Avail.pW;!BOS Ie_a‘rn t_he_ hls:torY' a‘nd ContaCt those
with similar interests.

Warman's Americana & Collectibles,
8th Edition, gives you current prices
and information on thousands of the
most desireable collectibles from the
1930s to the present. From Coca-Cola
and Barbie to Hot Wheels and
Generation X collectibles, it's all here!

3

. _ The Pattem Glass Bible
Wafmaﬂ's GIass,an .Edition, brings from the Most Trusted Name

A in Antigues and Collectibles
you a crystal clear picture of more than e
200 types of American and European o : :
glass, along with thousands of current et e
values and identification marks.

Edited by Rilen Tischhein Schioy

Warman’s Pattern Glass is the Bible of :
pattern glass collecting. Contains accu- - Warmans
rate descriptions, thousands of price D€pr6581011
listings, company histories and refer- Glas

ences.

Warman's Depression Glass contains
almost 10,000 values for 140 of the
most popular Depression glass
patterns. Includes photos and pattern
drawings for easy

identification.

8 1/2 x 11 » Softcover 400 pages
¢ 250 b/w photos « WAMCS » $17.95

'8 1210718 « Softcover » 24 pages
% 200 ilusyations = 200.color phitos
ot WDGO1 « $2495

" Shipping/Handling: $3.25 1st book, $2.00 each additional.

Outside U.S. add $10.00 for 1st book, $5.00 each additional.

(Canadian orders shipped air parcel post, all others via book post).
WI residents please add 5.5% sales tax. IL residents add 6.5%.




THE CUTTING EDGE
(GAMEPRO—OCTORER 1993)
ATARI*S 64 RIT JAGUAR
STALKS THE COMPETITION

By the Desk Jockey

What for the last three years has
been Silcon Valley™s best kept
secret has suddenly become an all-
to—cool reality., Atari Corporation
is finally unileashing its Jaguar— a
&4 bit super system that will
staring down the Genesis, SNES, and
3DO late this fall., The impressive
looking unit features a 17-button
control ler,meg processing muscle,
and every expansion device you Can
think of.

&64-RIT RANG FOR #2000

Atari, the company that rode the
vioeo game craze to its apex only to
come crashing down in the early
“80s, appears to be rising from the
ashes. Atari has announced plans to
leapfrog over Iits 146~ and 32-bit
competitors with the world's first
&4=-hit home video game mach!ine
that*s to be priced in the $200
range. In layman's terms, “464 bit"
refers to the amount of data the
Jaguar can process at one time.
Atari claims that the Jaguar is more
powerful than any other system,
since it can process four times as
much data as the SNES or the
Genesis, and twice as much as the
3D multi player.

The system is loaded with five
processors or three computer chips.
The two chips that handle most of
the work {(code-named "Tom” and
*Jerry”) were designed specifically
for the Jaguar. Tom, & &4-bit
graphics chip, incorporates multiple
RISC (Reduced Instruction Set
Computer) processors., Jerry Iis a
J2=-bit RISC chip with a Digital
Signal Processor. The Jaguar also
has a 14-megahertr 48000 Motorola
chip. In addition to all that power,

the Jag comes with 146 megabits of
RAM, which means it can store an
entire 146-meg game in on—board
memory !

The system’s chips aren’t Jjust big
numbers. The unit can do scaling,
rotation and object skewing
{distorting the image) with its
built in hardware. Even texture-—
mapping (covering palygons with
Images to give them texture) isn’t a
problem. Like I}, theJaguar’'s 24-
bit True Color graphics display can
show more than 16 million colors
aguring full-speed game play, as
compared to the Genesis that can
only display 464 colors and the SNES
tht can only display 254. With its
processor horsepower the Jaguar can
move more than 850 million pisels
per second. 3IDO, on the other hand,
can move 15 million pixels per
second, and the SNES and Genesis
move only 1 million. The Jags sound
chip is purported to produce
Yhetter-than—LCD-quality” audio, as
it operates at &8 200-kilo-hertz
standard, while CD is benchmarked at
a 41 kilohsrtz standard.

MEAN MACHINE

The Jaguar’ s looks are as sharp as
its specs. The sleek black system
has two controller ports in front,
and out-put and expansion ports in
the back. The unit can output a
regular NTSC RF image, composite
videc. Super VHS, and even RGR,
which is the clean signal you see in
the arcades. If you have a high end
monitor, you can hook up in RGR and
experience virtually no signal
degradation!

The controllers are something old
and something new. The thumbpad and
A, B, and C buttons will be familiar
territory for Genesis players and
the Fause and Option buttons are
like Start and Select on the SNES.
However, the extended controller
style adds a numerical 12-button
keypad that’s a throwback to the old
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Intellivison controllers from the
early 80s. Many of the games will
even come with plastic overliays
depicting icons that correspond with
these 12 buttons.

CARTS AND CDs, TO0.

The Jaguar will intially be &
cartridge base system, but plans
call for the Jaguar CD {(working
title) to launch by Spring of next
year, The CD-Rom drive slides into
the Jag's cart slot, and a cartridge
port on the top of the drive itself
enables you to play carts of CD's.
The double—speed CD player runs
games, auwdio CDs, CD+Gs, and Kodak
Photo~CDs. Most cartridge games will
also be released Iin enchanced form
on the CD {(more graphics, audic, and
voices), plus there-will be
interactive movies on CD with sub~
VHS quality full-~moticn video {(but
not as grainy as Hega D video).

VIRTUAL JAGUAR

It*s no secret that sulitmedia and
networking is the wave of the
future, and Atari’s got a bunch of
secret weapons to add more hite to
the Jag. The Jaguar’s internal DSF
chip is powerful enough to function
as a modem, which means 1f you buy
the telephone interface planned for
‘Y4, you can play against friends
over the phone lines or connect with
national networks. The adapter port
is capable of plugging into cable
lines, and since Time-—Warneria co—
developer of the Sega Channel) owns
24% of Atari, & Jaguar Channel
similar to the Sega Channel Is a
distinct possibility. A Virtual
Reality helmet will alsc debut next
year, which promises to allow
greater freedom of vision and
movement in a more realistic,
textiure-mapped world than that
offered by Sega’s VR helmet. In
addition, Atari plans to release an
NFEG-2 video compression cartridge
that would enable you to play full-
length mation, Laser-Disc-quality
movies an CD. Finally the Jaguar’'s

b e e

designed to be powerful enough to
take advantage of the increased
pixel resclution of High-Definition
Television {(HDTVs) when they debut
sometime this decade.

HAVE YOU PLAYED ATARI TODRY?

Atari will be test marketing the
Jaguar 1n New York, San Francisco,
Paris, and London in late October
and early November, with a complete
rollout in the US and Europe by
Bpring of next year. The $200 system
will be packaged with one controller
and one game. The key question of
the third party software support
will be answered over the next
several months, but right now Atari
has at least two very powerful
allies: Time Warner, the
entertainment giant who will make
its media library availlble to Jaguar
developers; and IE8M, who will
manufacture the Jaguar system. If
enough partners join Atari in the
bunt, it may well become king of the
game Jjungle once again.

YOl EDITOR™S NOTES:

Once again Atari has fallen on its
face and in June of 1998 you don’t
see or hear much about the "Jaguar”.
According to this article it is a
wonder ful game machine. Atari has
about as such luck with their
progucts as I do trying to get some
of the members to give me an article
to put In this newsletter, however
would like to give credit to Dr. BRob
Ltoux for all his help getting
articles from the Internet and also
a former member Mike Rorowski who
inthe beginning of my trying to
become an editor gave me a whole
disk Full of articles. Don’t you
think it is about time some cther
ane of you members gives me an
article for the newsletter?
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THE NET AS
COMMON AS TV
AND TELEFPHONES
what the future holds
by Todd Copilevitr

Amid all the concerns that WorldCom
Is about to own the Internet and
Jack up rates, I heard a curious
prediction the other day. A
representative from Digex told the
Dallas Internet Society that in the
neayr fFuture, Internet service
providers will use the same tactics
as cell-phone companies.

With the advent of cheap
networkcomputers, the ISF rep
predicte providers will soon have to
give away computers as an Iincentive
to connect. It makes sense and not
Just because the scenarioc Is5 coming
from an industry heavyweight. It
makes sense because of something
Steve Case told me a couple of years
aga.

I was talking to the genius/villain
ftake your pick) behind America
Online’s rise to fame for a8 series
of stories I was writing about
Innovators in cyberspace. Already
Marc Andreeson had told me how
Netscape and the Internet would make
huge office buildings a thing of the
past. The guys behind Yshoo talked
about the democratziation of
Information., And the editor of
"Wired” expounded, at great length,
about the shifting responsibility of
printed publications in & digital
age,

5o, I was anxious to know what
sweeping changes Case saw coming.
After all, this was the man who had
Introduced millions of Americans to
the modem.He d blanketed the country
with floppy disks and free offers.
His company’s stock had defied all
odds and made millionaires out of

the early believers. How did this
man envision the future of the
Internet?

"It means we won’'t lose touch with
our high school friends,” he said.No
more. No lengthy discourse on
shifting paradigms, digital
revolutions or anything like that.
Looking back I wish I had been smart
enough to realize what he was
sayving. Maybe if I had,I’d be
rolling in AOL stock by now.

Case’s logic is fundamentelly sound
that It may socund simplistic. But
only now do you see major players
starting to see things his way.

The future of the Net is not about
high-end uses, videc online,
telephone calls by computer or
breaking down the walls of the
office. Obviocusly, all those things
are going to happen. Thousands of
brilliant pecple are spending
millions of dollars trying to be the
first to accomplish one, or all of
those goals and, in the process,
become incredibly rich.

bBut Case sees money in simplicity.He
wants to make online usage as
ubiquitous as television or the
telephone. That would mean many
things——aside from his becoming even
wealthier than he 1s now.

For one thing, advertisers will
finally have a real incentive to put
their money on the Web and sponsor
content so that we won't have to pay
for it. Innoviate companies will
have an easier time fFinding money to
bring their ideas online. And
service providers will have enough
customers to provide varied rate
plans and serve & wider variety of
clients——kind of 1ike cellular
telephaone services do now.

Andg this, ocbvicusly,is where Lase’s

vision and the Digex prediction come
together. With exception of
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compelling personal or business

reasons, most peocple have cellular
phones Jjust so they can stay In
touch. And that’'s why most pecple
use the Internet. For all its
capabilities, for all the
entertainment it can provide, for
all that’s been written about how it
has forever changed the werld, most
people will use the Net simply for
what it was always designed to do:
give them a fast, reliable way to
coammunicate. wWe'll all be Just an
email away. fFriendships need never
wither on the vine agein. Who knows?
People might actually start writing
ietters again.

Cynics will note that less than 20
percent of the American public Is
online right pow. But 10 years ago
how many pecple had cellular phones?
Today they're about as common as
answering machines, and that
grobably wouldn®t have happened had
service providers not come to a
quick realization. If you give
customers free phones, they might
Just want to use thes.

So it will be with the Internet
service pgroviders, (nily it won't
start with $2000 Pentium 171
machines. The first giveaways will
be small, basic network computers
with limited features. In time, the
machines will be faster, more
powerful and cheaper. The rates will
drop. We’ll sign up nieces and
nephews for graduation presents;
we'll find a special rate package to
get our parents online.

And before you know it, we’ll look
bck 1 amazement at a time when
pecple actually bought computers.

{Todd Copilevitz is president of
WaveBRase?, a Dallas—-based Internet
strategy firm and creative agency.
Before starting WaveHase? he was
senior technology writer for The
Dallas Morning News. You can emall
him at toddcop@wavebase?.com, or

visit wwi.wvebased.com, whereh is
column appears throughout the
mont .

Visit www. currents.com and go to the
resource area of our Website to
interact with both Todd, other
writers and readers. {c)1997 Todd
Copilevitz. All rights reserved.)
This article reproduced from page
10-DAL L AS/FORT WORTH CURRENT
TECHNOLOGY~ NOVEMBER 19%7
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DISKETTE CARE

Never leve diskettes In the disk
grive, as data can leak out of the
disk and carrode the inner mechanics
aof the drive. Diskettes should be
rolled up and stored in pencil
holders.

Diskettes should be cleaned and
waxed once a week. Microscopic metal
particles can be removed by waving a
powerful magnet over the surface of
the disk. Any stubborn metallic
shavings can be removed with
scouring powder and soap. wWhen
waxing diskettes, make sure
applicaticn is even., This will allow
the diskettes to spin faster.

Do not fold diskettes unless they do
not it in the drive. "Rig"
diskettes may be folded and used in
*1ittle” disk drives.

Never insert a disk intoc the drive
upside down. The data can fall off
the surface of the disk and jam the
Intricate mechanics of the drive.

Diskettes cannot be backed up by
rumning them through the Xerox
machine. If your data needs tp be
backed up, simply insert two
diskettes together into the drive
whenever you update a document; the
data will be recorded on both
diskettes.

Diskettes should not be inserted
intoc or removed from the drive while
the red light is flashing. Doing so
could resulil in smeared or possibly
unreadable text., Occsionally the red
light contimies to flash in what Is
known as - a “Sung”’ or “hocked” state.
If your systewm is "hooking” you, you
will need to insert several dollars
before being allowed to access the
disk drive.

If your diskette is full and you
need more storage space, remove the
disk from the drive and shake
vigorously for two minutes. This
will pack the data {"dsta
compression”) enough to allow for
more storage. Be sure to cover all
the cpenings with scotch tape to
prevent loss of data.
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